Report on Break-out session A – Regeneration through STEALTH

About 30-40 delegates, representing Hoteliers, restaurateurs, tourism associations, Councillors and Council officers, the Creative Foundation, Councillors and Council Officers, as well as one or two members of the public, attended the session.

We scanned the Aims and Objectives for the STEALTH group extracted from the Economic Regeneration Strategy Document, adopted by Full Council the night before, I asked if a) delegates accepted and supported the main points, and b) whether they felt that more actions could be added.

The main points that emerged were:

Information on the Triennial – more information is required from the CF and the partners running the event on the nature and scope of services required from the hospitality sector and a greater understanding of the socio-economic make up of prospective visitors.

A number of micro issues were identified – free car parking at weekends/weekdays was suggested to encourage local shopping and visitors.  

Shop Local Campaign – received broad support, but it is felt that a guide needs to be produced for all the shops which fall out of the main shopping drags that is based around the types of products sold – distribution suggested via Shepway Today with advertising to support

Community engagement and word of mouth were seen as the most effective methods of promoting the area.  Events promotion is the most popular part of the Discover Folkestone Website.

The Brand “Shepway” and name

A number of suggestions for a working group to look at the re-naming the area as Shepway has no resonance for those outside the area, other suggestions for referring to the area in its separate parts – Folkestone, Hythe, the Marsh, the Villages etc etc.  
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